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            초록
          
        

        
          This study aimed to conduct an in-depth exploration of the consumption phenomenon of athleisure wear from phenomenological perspectives. Specifically, it sought to identify the satisfaction and meaning experienced by consumers across physical, functional, social, and psychological dimensions during the process of purchasing and wearing athleisure wear, and to understand the consumption perceptions and value systems that extend beyond simple functional convenience. The research participants consisted of 10 individuals selected through the snowball sampling, and in-depth interviews were conducted over a three-month period from June 2025 to September 2025. The collected data underwent a process of iterative review and systematic classification through primary coding according to the phenomenological analysis, the context and meaning of the derived themes were re-examined to construct the final results. The results yielded the following outcomes: (1) Freedom and immersion of physical movement, (2) Expression of identity and lifestyle, (3) Formation of social self-perception, and (4) Psychological well-being and value-oriented consumption practices. These findings are expected to suggest sustainable growth directions for the athleisure apparel industry and contribute to the development of marketing strategies that reflect consumers’ multifaceted needs and values. Furthermore, it holds significance in providing a theoretical foundation for securing the long-term competitiveness of athleisure brands.
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