
		
			[image: Cover image]
		

	
    
      
        
          	
          	
        

        
          	
        

        
          	
            [ Article ]
          
        

        
          	Korean Journal of Leisure, Recreation & Park - Vol. 49, No. 3, pp.57-67
        

        
          	ISSN: 1598-0413			
					(Print)
				
        

        
          	Print  publication date  30 Sep 2025

        

        
          	Received  31 Jul 2025
Revised  13 Aug 2025
Accepted  10 Sep 2025

        

        
          	
            KSLRP_2025_v49n3_57

            DOI: 
            https://doi.org/10.26446/kjlrp.2025.9.49.3.57
          
        

        
          	
            골프 콘텐츠 정보의 신뢰성에 대한 골프 선수들의 인식 탐색
          
        

        
          	
            
              
                Han, Jeehoon
                1
              
            

          
        

        
          	1Dongguk University

        

        
          	
        

        
          	
            Exploring Professional Golfers’ Perceptions of the Reliability of Golf Content Information
          
        

        
          	
            
              
                한지훈
                1
              
            

          
        

        
          	
        

        
          	1동국대학교 조교수

        

        
          	
            Correspondence to: Han, Jeehoon E-mail:  jeehoon010@dgu.ac.kr
          
        

        
          	
        

        
          	
            

            

          
        

      

      
        
          	
          	
        

      

      
        
          
            초록
          
        

        
          This study aimed to explore how professional golfers perceive and experience the informativeness of golf content and to uncover its essential meaning. To achieve this, we employed phenomenological data analysis, a qualitative approach. Six professional golfers (four men and two women) were selected through snowball sampling. Data were collected through in-depth interviews from June to July 2025. The analysis revealed three categories: first, credibility judgment; second, information necessity; and third, personal experience. These findings expand upon the general perspective of previous research on golf content credibility, suggesting the meaning of credibility within the context of professional golfers. They also suggest that combining objectivity in content information with on-site experience is a key strategy for establishing trust.
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