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            초록
          
        

        
          The purpose of this study is to analyze the extent to which domestic media outlets report on the issues of skiing and climate change, and to examine the main topics addressed through framing analysis. The data collection period spans articles from 2022 to 2024. The analysis focuses on domestic media, including national daily newspapers, economic daily newspapers, regional daily newspapers, regional weekly newspapers, broadcasters, and online newspapers. The selection criterion used was the popular news search feature on the Naver portal site, utilizing the detailed search option to extract articles by searching for keywords such as ‘skiing’ and ‘climate change.’ As a result, the media coverage of skiing and climate change issues by domestic media outlets was highest in 2023, with a focus on national daily newspapers, broadcasters, and regional daily newspapers. The main frames for the issues of skiing and climate change were identified as: Olympic-centered frame, regional and ski industry-centered frame, artificial snow production, and a call to action frame. In media coverage, skiing provides a frame within more tangible aspects such as the Olympics, industry, artificial snow, and calls for action, which is meaningful in raising awareness of the less visible climate crisis.
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