
		
			[image: Cover image]
		

	
    
      
        
          	
          	
        

        
          	
        

        
          	
            [ Article ]
          
        

        
          	Korean Journal of Leisure, Recreation & Park - Vol. 48, No. 4, pp.29-42
        

        
          	ISSN: 1598-0413			
					(Print)
				
        

        
          	Print  publication date  30 Dec 2024

        

        
          	Received  31 Oct 2024
Revised  05 Dec 2024
Accepted  10 Dec 2024

        

        
          	
            KSLRP_2024_v48n4_29

            DOI: 
            https://doi.org/10.26446/kjlrp.2024.6.48.4.29
          
        

        
          	
            남성 TV 스포츠 시청자의 디지털전환 체감, 디지털전환 삶의 영향력, 정보검색역량에 미치는 영향요인 분석
          
        

        
          	
            Kim, Jong-Soon1 ; Yoen, Boon-Hong2


          
        

        
          	1Kyonggi University

        

        
          	
        

        
          	2Kyonggi University

        

        
          	
        

        
          	
            A analysis of factors affecting the sensory level of digital transformation, digital transformation’s impact on life, and ability of information search of male TV sports viewers
          
        

        
          	
            김종순1 ; 연분홍2


          
        

        
          	
        

        
          	1경기대학교 연구교수

        

        
          	
        

        
          	2경기대학교 겸임교수

        

        
          	
            Correspondence to: Yoen, Boonhong E-mail:  pink6066@naver.com
          
        

        
          	
        

        
          	
            

            

          
        

      

      
        
          	
          	
        

      

      
        
          
            초록
          
        

        
          The aim of this study it to analyze the degree of influence of such factors as male TV sports viewers’ sociodemographic characteristics, their cognition about new technology and its impact, their ability to utilize smart devices and their concern over privacy infringement of information, aforementioned factors that could impact their sensory level of digital transformation, digital transformation’s influence on their life, and their ability of information search. This study utilized the data of Korea Media Panel Survey conducted in 2023 and assessed 392 male viewers watching sport on classic TV. The analysis methods used were frequency analysis, correlation analysis, and hierarchical regression analysis. First, the factors influencing on their sensory level of digital transformation were the level of their recognition of new technology and its impact. Secondly, the main factors influencing on the degree of impact of digital transformation on their life were the level of their recognition of new technology and of its impact in order, and their income level. Thirdly, the factors influencing on their ability of information search were their level of privacy concern, their ability of utilizing smart devices, the level of their recognition of new technology, and the degree of their recognition of the impact of new technology. It is expected that these results could be utilized in understanding of male TV views of sport and in planning digital transformation of TV sport content.
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