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            초록
          
        

        
          In order to understand the decision-making process of overseas golf tourists, the theory of planned behavior was applied to the study. A sample of 251 overseas golf tourists was used. therefore, SPSS and AOMS statistical programs were used. This study analyzed and evaluated through structural equation modeling. The results of the study showed that attitude and positive anticipation emotions had a positive relationship with behavioral intention. Subjective norm and perceived behavioral control were not related to behavioral intention. The tourism of overseas golf tourists was understood as attitude and emotion, and it is necessary to adopt strategic marketing for golf tourists.
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