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            초록
          
        

        
          The purpose of this study is to analyze the relationships between K-league fans' vicarious nostalgia, place attachment, and customer loyalty. To conduct the study, a questionnaire was used as a measurement tool. Among the non-probability sampling methods, convenience sampling was used, and a total of 306 copies of data were collected and used for analysis. SPSS 26.0 and AMOS 22.0 programs were used for data processing, and data were analyzed through frequency analysis, reliability analysis, confirmatory factor analysis, correlation analysis, and structural equation model analysis. The research results are as follows. First, vicarious nostalgia for K-League was found to have a significant impact on place attachment. Second, place attachment was found to have a significant effect on customer loyalty. Third, vicarious nostalgia was found to have no significant effect on customer loyalty. Lastly, place attachment was found to fully mediate the relationship between vicarious nostalgia and customer loyalty. The significance of this study is that it can serve as evidence and data on how to approach the new generation that is entering the history and traditions of K-League clubs in celebration of the 40th anniversary of the founding of the K-League in 2023.
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