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            Abstract
          
        

        
          The purpose of this study is to clarify the relationship between the motivation for ski resort visits, perceived value, and the intention to revisit among winter sports leisure participants. The research participants were selected from ski resort visitors, and questionnaires were distributed, with a final total of 305 questionnaires used for the final analysis. Collected survey data were statistically processed using SPSS and AMOS. The results of the study are as follows: First, the motivation for visiting ski resorts among winter sports leisure participants had a significant impact on perceived value. Second, the perceived value of ski resort visitors had a significant effect on the intention to revisit. Third, the motivation for visiting ski resorts among winter sports leisure participants had not a significant influence on the intention to revisit. In conclusion, the role of motivation was confirmed as a precursor factor that can induce the intention to revisit among ski resort visitors who are winter sports leisure participants. Efforts to satisfy visitors' motivations and enhance positive values should be made in order to promote ski resort visits.
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