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            초록
          
        

        
          This study was conducted to re-light the meaning of life by identifying the characteristics of leisure consumption and the trajectory of change in the pre-corona and with-corona periods starting with the Covid-19 pandemic. This study selected Naver and Daum's blogs and cafes among social media channels, Google's Facebook and Twitter as data collection channels. Text containing the keyword "leisure consumption" were collected during the Pre-Corona era (from February 1, 2019 to February 1, 2020) and during the With-Corona ear (February 1, 2020 to February 1, 2021). First, in the Pre-Corona era, the top 10 frequency of word appearance were "consumption", "leisure", "time", "life", "activity", "culture", "trend", "society", "enjoyment" and "generation". On the other hand, in the case of With-Corona era, "consumption," "leisure," "culture," "life," "activity," "corona," "time," "trend," "human rights" and "home" were the top 10. Second, the characteristics of the contrast between the pre-corona and with-corona periods were derived. The characteristics of leisure consumption amog groups in the Pre-Corona era were named as “The Happiness Elements of the Normal Era”, “The Leisure Consumption of Symbols”, “Expansion of Exchange”, and “Active Life” respectively. The characteristics of leisure consumption among groups in the With-Corona era were named as “The Happy Elements of the New Normal Era”, “One-dimensional Leisure Consumption”, “Reduction of Exchanges”, and “a Passive Life” respectively.
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