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            초록
          
        

        
          The purpose of this study is to analyze the relationship between leisure satisfaction and leisure identity according to the demonstrative conspicuous leisure consumption of leisure sports participants. In response, a survey was conducted on 400 adults in the metropolitan area out of a total of four representative sports golf, horseback riding, yacht, and skiing participants in the "degree of recognition approval of sports practice." Of the 332 questionnaires collected, the remaining 305 were used for the final data analysis, except for 27 questionnaires that were deemed to have missing values or responded faithfully. The statistical methods of this study were frequency analysis, reliability analysis, and exploratory factor analysis using SPSS 18.0 and The AMOS 18.0 program was used to apply a confirmatory factor analysis and structural equation model. The results of the study first showed that participation in leisure sports significantly affected all the sub-factors of conspicuous leisure consumption. Second, the leisure sports participation was understood to have a significant impact, but does not have direct effects in leisure satisfaction in. Third, after examining the impact of conspicuous leisure consumption on leisure satisfaction, it was found to have a significant impact. Fourth, looking at the impact of conspicuous leisure consumption on leisure identity, it was found to have a significant impact on both direct and indirect effects. Finally, after looking at the effects of leisure satisfaction on leisure identity, it was found to have a result.
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