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            초록
          
        

        
          The purpose of this study is to investigate the relationship between SNS users' perception of SNS, leisure satisfaction, and happiness. A total of 260 questionnaires were collected during 6 days by Embrain online research company. Collected data were analyzed by SPSSWIN and AMOS program and frequency analysis, confirmatory factor analysis, validity test, correlation analysis and structural equation model analysis were performed. The result of the study were as follows. First, it was found that SNS users' perception of SNS had a statistically significant influence on (+) on leisure satisfaction. Second, it was found that SNS users' perception of SNS did not affect their happiness. Third, it was found that the leisure satisfaction of SNS users had a statistically significant effect on happiness.
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