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            초록
          
        

        
          The purpose of this study is to service properties for youth training center sports facilities using kano models timko's customer satisfaction coefficient, PCSI Index Analysis.

          A total of 336 copies (93%) were used for the analysis, excluding 24 copies that were considered inappropriate by distributing a total of 360 copies to 6 youth training centers.

          Data processing was performed using Microsoft Office Excel 2018 and IBM SPSS statistics 21 to produce the following results.

          Among the service quality factors of sports facilities in youth training centers, all 21 items were found as unitary quality factors, and in the customer satisfaction coefficient, accessibility, kindness of workers, attitude of leaders, program usage hours, fees, and facility cleanliness were found. The friendly response of the workers and the attitude of the instructor were high. In addition, in the potential customer satisfaction improvement index, the friendly response of the workers, the attitude of the instructor, the clean and pleasant facilities, the safety training of the workers, the promptness of the work process of the workers, and the systematic promotion of the training program appeared in order.
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