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            초록
          
        

        
          The purpose of this study was to investigate the effects of drinking motivation on drinking enjoyment including the concept of consumption and to investigate the moderating effect of the culinary pursuit in relation to drinking motivation and drinking enjoyment. Therefore, alcohol drinking motivation factors as independent variables, stress and perceived drinking control factors as control variables, and drinking enjoyment factor as a dependent variable were set. In order to achieve the study goal, we collected data from 261 adults with drinking experience and examined the reliability and validity of the data and conducted a multiple regression analysis using the structural equation model. Main Findings were as follows: First, Coping motivation and social motivation were important predictors of drinking enjoyment even though stress and alcohol control factors were controlled. Second, culinary pursuit had a significant effect on the relationship between drinking motivation and drinking pleasure. Especially the relationship between enhancement motivation and drinking enjoyment. This study is meaningful in that the pursuit of culinary can have a significant effect on the relationship between drinking motivation and drinking enjoyment.
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