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            초록
          
        

        
          In this study, we conducted an interest graph, opinion mining, and related keyword analysis on top 10 domestic outdoor brands through Big Data Analysis. To do this, we selected outdoor brands (North Face, Black Yak, Kolon Sports, K2, Nepa, Columbia, Lafuma, Red Face, Discovery, Millet) and data collection and analysis were conducted using the MISP(Marketing Information Service Platform). As a result, first, interest graphs for outdoor brands showed high interest in the order of Kolon, North Face, K2, Discovery, Millet, Nepa, Black Yak, Lafuma, Columbia, Red Face. Second, Opinion mining results for outdoor brands showed positive emotions in order of Nepa, Lafuma, Black Yak, Millet, K2, North Face, Discovery, Kolon, Red Face, Columbia and negative emotions in order of K2, North Face, Discovery, Red Face, Nepa, Lafuma, Millet, Columbia, Kolon, Black Yak. Third, related keywords for outdoor brands showed North Face(White), K2(Polo), Nepa(Kids), Lafuma (Hedge), Red Face(Family), Discovery(Travel), Millet(Yellow) as an individual factors and long padding, winter, North Face as a common factors.
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