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            초록
          
        

        
          Drawing on the stimulus–organism–response framework, this study examined how stadium atmosphere influences revisit intention and team support intention among spectators of the Korea Baseball Organization (KBO), with spectator satisfaction and place attachment as mediators. Stadium atmosphere was modeled as a reflective second-order construct of seven dimensions: entertainment, game presentation equipment, facilities, food and beverage space, professional personnel, team competition, and cheering squad. Survey data from 382 KBO spectators were analyzed using structural equation modeling, and the model showed acceptable fit. Stadium atmosphere significantly predicted satisfaction and all three place attachment dimensions (β=.658–.789) but had no direct effect on revisit intention (β=.002). Satisfaction predicted revisit intention (β=.892) and team support intention (β=.217), and revisit intention in turn predicted team support intention (β=.450). Among the place attachment dimensions, only place affect (β=.129) and place identity (β=.140) predicted team support intention. Bootstrapping with bias-corrected 95% confidence intervals showed that satisfaction fully mediated the path from atmosphere to revisit intention (estimate=.824) and that atmosphere reached team support intention serially through satisfaction and revisit intention (estimate=.309), whereas the indirect paths through the three place attachment dimensions were not significant. Stadium atmosphere therefore translates into behavioral intentions primarily through satisfaction, while place-based bonds contribute to team support as direct rather than mediating effects. Clubs should complement facility investment with programs that build identity-based connections to the ballpark.
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