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            초록
          
        

        
          This study sought to elucidate predictive factors that contribute to optimal leisure satisfaction, a crucial determinant of quality of life in contemporary society. Although prior research has established a positive relationship between leisure and happiness, it has been limited in delineating the specific conditions under which optimal effects are achieved. The "paradox of choice" phenomenon further necessitates personalized leisure recommendations to help individuals navigate an overwhelming array of options. Accordingly, this study statistically analyzed three years (2022-2024) of raw data from the National Leisure Activity Survey, conducted by the Ministry of Culture, Sports and Tourism, to identify the common characteristics of a group reporting the highest levels of leisure satisfaction and happiness.

          K-means cluster analysis was employed to identify a "Top-Tier Satisfaction Group" from approximately 10,000 respondents annually. Subsequently, logistic regression analysis was performed to determine the predictive variables that significantly influence membership in this group.

          The analysis identified 27 significant variables, which were then categorized based on their temporal consistency: three "Core Variables" (significant across all three years), twelve "Major Variables" (significant for two years), and twelve "Potential Variables" (significant for one year). Notably, "satisfaction with public cultural and leisure facilities within one's living area," "one's occupation," and "primary leisure space used outside the home" emerged as the most stable, core predictors of optimal leisure satisfaction.

          These findings are of academic significance as they present a data-driven, sophisticated predictive model that moves beyond identifying simple correlations. The results provide a robust empirical foundation for the development of personalized AI-based leisure recommendation systems and for the formulation of national policies aimed at enhancing public well-being through leisure.

        

      

      
        Keywords: 
Leisure satisfaction, Happiness, National Leisure Activity Survey, Cluster analysis, Logistic regression analysis, Personalized leisure, Activity pattern analysis
키워드: 여가만족, 행복수준, 국민여가활동조사, 군집분석, 로지스틱 회귀분석, 맞춤형 여가, 활동 패턴 분석

      

    

    

  
    
      References
      
        
          	
          	
        

        
          	
            
              1. 
            
          
          	곽한병(2017). 중요타자의 스포츠 참가지지와 여성의 참가제약, 스포츠참가 및 행복감의 관계. 한국사회체육학회지, 68, 173-182.
        

        
          	
            
              2. 
            
          
          	김경식, 이루지(2011). 한국인의 여가활동과 여가만족 및 행복: 국가통계자료 이용. 한국콘텐츠학회논문지, 11(11), 424-433.
        

        
          	
            
              3. 
            
          
          	김미량, 황선환(2010). 레크리에이션 전문화, 여가만족도 및 삶의 질의 관계. 한국여가레크리에이션학회지, 42, 1287-1294.
        

        
          	
            
              4. 
            
          
          	김영재(2021). 여가분야에서 인공지능(AI) 도입의 현재와 미래. 한국스포츠학회, 19(2), 229-236.
        

        
          	
            
              5. 
            
          
          	김영재, 조정형(2024). 여가활동에서 나타난 장르탐색 연구. 한국스포츠학회, 22(3), 237-246.
        

        
          	
            
              6. 
            
          
          	박소현, 강현구, 김근영, 김혜선, 한우정, 최준호(2020). 밀레니얼 세대를 위한 여가 활동 추천 AI 서비스 ‘쉼표’ 어플리케이션 제안. Proceedings of HCI Korea 2020 학술대회 발표 논문집, 1003-1007.
        

        
          	
            
              7. 
            
          
          	윤소영(2010). 대학생의 여가활동유형이 스트레스 대처방식 및 대학생활적응에 미치는 영향. 청소년학연구, 17(12), 189-213.
        

        
          	
            
              8. 
            
          
          	이명우, 홍윤미, 윤기웅(2016). 여가 활동이 국민행복에 미치는 영향. 문화정책논총, 30(2), 264-287.
        

        
          	
            
              9. 
            
          
          	이유진, 황선환(2019). 여가스포츠 참여자의 행복결정요인. 한국여가레크리에이션학회지, 43(1), 43-53.
        

        
          	
            
              10. 
            
          
          	이유진, 황희성, 황선환(2023). 대한민국 국민의 여가시간은 충분한가?: 국민여가활동조사를 기반으로 코로나 전, 후 비교. 한국융합과학회지. 12(5). 135-151.
        

        
          	
            
              11. 
            
          
          	Adomavicius, G., & Tuzhilin, A. (2011). Context-aware recommender systems. AI Magazine, 32(3), 67–80.
			[https://doi.org/10.1609/aimag.v32i3.2364]
		
        

        
          	
            
              12. 
            
          
          	Burke, R. (2002). Hybrid recommender systems: Survey and experiments. User Modeling and User-Adapted Interaction, 12(4), 331–370.
			[https://doi.org/10.1023/A:1021240730564]
		
        

        
          	
            
              13. 
            
          
          	DeLeire, T., & Kalil, A. (2010). Does consumption buy happiness? Evidence from the United States. International Review of Economics, 57(2), 163–176.
			[https://doi.org/10.1007/s12232-010-0093-6]
		
        

        
          	
            
              14. 
            
          
          	Diener, E., Emmons, R. A., Larsen, R. J., & Griffin, S. (1985). The satisfaction with life scale. Journal of Personality Assessment, 49(1), 71–75.
			[https://doi.org/10.1207/s15327752jpa4901_13]
		
        

        
          	
            
              15. 
            
          
          	Iyengar, S. S., & Lepper, M. R. (2000). When choice is demotivating: Can one desire too much of a good thing?. Journal of Personality and Social Psychology, 79(6), 995–1006.
			[https://doi.org/10.1037/0022-3514.79.6.995]
		
        

        
          	
            
              16. 
            
          
          	Lyubomirsky, S., King, L., & Diener, E. (2005). The benefits of frequent positive affect: Does happiness lead to success?. Psychological Bulletin, 131(6), 803–855.
			[https://doi.org/10.1037/0033-2909.131.6.803]
		
        

        
          	
            
              17. 
            
          
          	Oldenburg, R. (1989). The great good place: Cafes, coffee shops, bookstores, bars, hair salons, and other hangouts at the heart of a community. New York: Marlowe & Company.
        

        
          	
            
              18. 
            
          
          	Peng, C. Y. J., Lee, K. L., & Ingersoll, G. M. (2002). An Introduction to Logistic Regression Analysis and Reporting. The Journal of Educational Research, 96(1), 3–14.
			[https://doi.org/10.1080/00220670209598786]
		
        

        
          	
            
              19. 
            
          
          	Schwartz, B. (2004). The paradox of choice: Why more is less. Ecco.
        

        
          	
            
              20. 
            
          
          	Simon, H. A. (1955). A behavioral model of rational choice. The Quarterly Journal of Economics, 69(1), 99-118.
			[https://doi.org/10.2307/1884852]
		
        

        
          	
            
              21. 
            
          
          	Van Boven, L., & Gilovich, T. (2003). To do or to have? That is the question. Journal of Personality and Social Psychology, 85(6), 1193–1202.
			[https://doi.org/10.1037/0022-3514.85.6.1193]
		
        

      

    

    

  OEBPS/images/big_49_4.jpg
ISSN 1598-0413

St 071 A2 oflopaztelX|
Korean Journal of Leisure, Recreation & Park

20254 H|49H 45(S2 H|1095)

L'.IE FH2017 1| 3 2 oflopEtS]






OEBPS/images/_common/images/crossref.gif





