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            초록
          
        

        
          In this study, the purpose of using home training devices was analyzed for the public who are interested in the intention to use the home training equipment by using the extended technology acceptance model. A total of 314 responses were collected and analyzed to verify the hypothesis. SPSS and AMOS programs were used for data processing, and data were analyzed using frequency analysis, confirmatory factor analysis, reliability analysis, correlation analysis, and structural equation model analysis. The results of this study conducted on this basis are as follows. First, user reviews had a positive effect on perceived ease of use, perceived usefulness, and using intention. Second, perceived ease of use had a significant effect on perceived usefulness and using intention. Third, perceived usefulness had a significant static impact on using intention. The results of this study contribute to an in-depth understanding of the participants’ intention to use home training devices, and furthermore, it can be used in depth to explore and utilize home training as a leisure life and culture.
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