
		
			[image: Cover image]
		

	
    
      
        
          	
          	
        

        
          	
        

        
          	
            [ Article ]
          
        

        
          	Korean Journal of Leisure, Recreation & Park - Vol. 44, No. 3, pp.27-43
        

        
          	ISSN: 1598-0413			
					(Print)
				
        

        
          	Print  publication date  30 Sep 2020

        

        
          	Received  30 Jul 2020
Revised  03 Sep 2020
Accepted  17 Sep 2020

        

        
          	
            KSLRP_2020_v44n3_27

            DOI: 
            https://doi.org/10.26446/kjlrp.2020.9.44.3.27
          
        

        
          	
            확장된 기술수용모델(ETAM)을 적용한 사용후기에 따른 여행 앱 사용의도 분석에 대한 연구
          
        

        
          	
            Lee, Yeon-Jung1 ; Lee, Min-Seok2 ; Lee, Chul-Won3


          
        

        
          	1Yonsei University

        

        
          	
        

        
          	2Yonsei University

        

        
          	
        

        
          	3Yonsei University

        

        
          	
        

        
          	
            A Study on Intention of Using Travel Apps of Travel Applications Review by Using Extended Technology Acceptance Model
          
        

        
          	
            이연정1 ; 이민석2 ; 이철원3


          
        

        
          	
        

        
          	1연세대학교 석사과정

        

        
          	
        

        
          	2연세대학교 강사

        

        
          	
        

        
          	3연세대학교 교수

        

        
          	
            Correspondence to: Lee, Chul-Won Yonsei University, Yonsei-ro 50, Seodeamoon-gu, Seoul, Korea E-mail:  wakeford@yonsei.ac.kr
          
        

        
          	
        

        
          	
            

            

          
        

      

      
        
          	
          	
        

      

      
        
          
            초록
          
        

        
          The purpose of this study was to investigate the intention of using travel apps by travel apps review using the extended theory of the technology acceptance model. The study targeted users in their various age groups who have experienced using a travel app. Three hundred and one responses were analyzed after data cleaning, and SPSS and AMOS software were used to conduct Frequency analysis, confirmatory factor analysis, correlation analysis, and structural equation model analysis. The outcomes reveal that, firstly, except for perceived usefulness to using intention, all factors had a positive influence. Travel apps’ review had a significant effect on perceived usefulness, perceived ease of use, and using intention. Secondly, the perceived ease of use had a significant influence on perceived usefulness and using intention. In conclusion, travel apps review draws attention to increasing travel app users’ intention to use travel apps, these findings can serve as a significant discussion point for companies developing travel apps.
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